
Looking for a Home, Falling for a Model

Tina Fineberg for The New York Times

The building at 165 Charles Street, where many buyers are serious art collectors, has not only a designer but 

also a curator for its models.
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Correction Appended

EVEN in the most torrid of real estate markets, there are people who need a nudge to 

propel them into buying or renting an apartment. Often, the nudge is provided by the 

model unit - they fall for the furnishings, and take the place. 

Tina Fineberg for The New York Times

When all the apartments like the 
models at the Avalon Chrystie 
Place complex were rented, the 
furnishings were moved to other 
apartments.

There is, of course, nothing new about builders furnishing empty space with everything 

from couches, carpets and beds to candles and flowers, but never has it been considered so 

essential to conveying the image of a given building. 

"It used to be that models were done just to show how the furniture would lay out and 

indicate the size of the room," said Nancy J. Ruddy, president of Cetra/Ruddy, an 

architectural and interior design firm, who does models in 65 percent of the buildings she 

designs. "Purchasers today are much more concerned about lifestyle and being in a 

particular building because of its image than they are about location, location, location. 

The model reinforces the branding of the building and the lifestyle being marketed." 
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